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 In relation to the first part of this exception, that the advertising was accidental or incidental accompaniment 
to the provision of other content, Stan argues that in the context of the full coverage of the event totalling 
126 minutes, the advertising was shown for only 56 seconds and is therefore incidental to the coverage as a 
whole.  

 Further they argue that the advertising was largely illegible images and not prominent. Stan provided 
screenshots of the gambling advertising images in support of this.  

 In relation to the second part of this exception, whether Stan received a benefit from the advertisement, 
Stan argues that it did not receive any benefit (financial or otherwise).  

 In support of this, it states that it had no knowledge that the advertisement would appear, or any relationship 
with the party responsible for it and that it should have received a stream free from any virtually overlaid 
advertising.  

Analysis 

Gambling promotional content shown in conjunction with live sporting event 

 Under clause 25 of Schedule 8 to the BSA, an online content service provider must comply with the Online 
Rules. Stan appears to be an online content service provider as it provides a streaming service over the 
internet to end-users in Australia.  

 8XBet has been found by the ACMA to be an unlicensed interactive gambling service in a previous 
investigation. It was investigated in 2022 and was found to be provided to customers in Australia in 
contravention of the IGA. It subsequently implemented a geo-block and is no longer available to 
Australians.  

 The gambling advertisements for the 8XBet brand that were shown in the Stan stream in conjunction with 
the live coverage of the Super Rugby match, appear to fall within the definition of ‘gambling promotional 
content’ in clause 2 of Schedule 8 to the BSA. 

  

  
 
 
 

 
  

  
  

  
 

 
  

   

  
 

 
  

  

  
 
 

 

Clean international feeds 

Stan advises that it takes its responsibility under the relevant laws very seriously and has taken a number of 
remedial actions in response to this incident, including: 

 Engaged with the new vendor for virtual advertising services for Super Rugby Aupiki and confirmed that it 
has no gambling advertising graphics to be played during matches.  

 Notified  of its expectation that it is provided a version of the feed that is free from any virtual ads 
and the parties have commenced efforts to facilitate this. 

 More generally, Stan outlined its commitment to compliance with the relevant rules stating that it 
contractually requires clean feeds from live sports rightsholders and where not possible, places blackout 
screens into the feeds where a commercial relating to gambling is present.  

 The ACMA recently considered a similar scenario in relation to virtual advertising inserted into a live stream 
of sporting events shown on Optus Sport and found that the exceptions under subsections 18(2) and (3) of 
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the Online Rules and subsection 61EA(1A) of the IGA applied (see BI-000688). However, the ACMA noted 
its expectation that if virtually overlaid advertising is a feature of international feeds going forward, Optus 
would need to demonstrate proactive efforts to seek to access a feed that is free of virtually inserted 
gambling advertisements from the relevant provider or any other provider.  

Relevant Provisions  

Broadcasting Services Act 1992 – Schedule 8 Online content services 

> Clause 2 provides that ‘gambling promotion content’ means: 

(a) advertising content; or 
(b) sponsorship content; or 
(c) promotional content; 

that relates to a gambling service. 

 Clause 14 provides that the online content service provider rules do not apply in relation to the provision of 
gambling promotional content on an online content service if: 

(a) the gambling promotional content is provided as an accidental or incidental accompaniment to the 
provision of other content; and 

(b) the provider of the online content service does not receive any direct or indirect benefit (whether 
financial or not) for providing the gambling promotional content (in addition to any direct or indirect 
benefit that the provider receives for providing the other content). 

> Clause 25 provides that an online content service provider must not contravene the online content service 
provider rules. 

Broadcasting Services (Online Content Service Provider Rules) 2018 

> Subsection 18(3) provides that an online content service provider that provides gambling promotional 
content on an online content service in conjunction with live coverage of a sporting event will not contravene 
Parts 3, 4, or this Part, where the reference to gambling promotional content occurs as part of live coverage 
of the sporting event, and consists of the name of the sporting venue, or of a player’s or official’s uniform, or 
of advertising signage, such as a field barrier, big screen or scoreboard, at the venue of the sporting event, 
and the provider does not receive any direct or indirect benefit (whether financial or not) for providing the 
gambling promotional content, in addition to any direct or indirect benefit that the provider receives for 
providing the live coverage of the sporting event. 

 

Interactive Gambling Act 2001 

 Under section 61EA of the IGA, ‘designated’ interactive gambling service advertisements are not to be 
published in Australia. 

(1A) A person must not publish a designated interactive gambling service advertisement in Australia if: 

(a) the publication is not permitted by section 61EB; and 

(b) the publication is not permitted by section 61ED; and 

(c) the publication is not permitted by section 61EE; and 

(d) the publication is not permitted by section 61EF. 

 

 Under section 61ED of the IGA, there is an exception for accidental or incidental publication. 

(1) A person may publish a designated interactive gambling service advertisement if: 

a. the person publishes the advertisement as an accidental or incidental accompaniment to the 
publication of other matter; and 

b. the person does not receive any direct or indirect benefit (whether financial or not) for 
publishing the advertisement (in addition to any direct or indirect benefit that the person 
receives for publishing the other matter).  

(2) Subsection (1) only has effect for the purposes of this Part. 

 
RISK RATING & DECISION MAKER LEVEL FOR INVESTIGATION 
The ACMA has established a system of risk oversight and management by virtue of the AAI on Risk Management and 
the ACMA Risk Management Guide. The risks assessed in this CIA are operations level risks associated with the 
investigations undertaken by the Content Safeguards Branch. Once identified, risks and consequences will generally 
be reduced by the use of integrated, everyday controls. 
 





 

Page 5 of 7 

 

__________________________________________ Date: 20/05/2025 

 
Manager 
Gambling Compliance Team








